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Publicity 

 
Starting a Neighborhood Association requires hard work and dedication 

from a small group of people, but making sure it continues to grow means 

that you need all of your neighbors to 

participate in the meetings. By using several 

media outlets to advertise your newly 

founded Neighborhood Association, 

membership will increase and so will the 

sense of community.  

Advertising - Here are some good ways to spread the word: 

1. Explore and take advantage of all types of local media (radio, T.V., 

newspapers, flyers, and social media like Facebook or Twitter).  

Use door-to-door announcements to advertise your meetings and 

special events. 

2. Ask businesses or community centers to announce the Neighborhood 

Association on their front door or post board. 

3. Send letters to residents in the neighborhood. 

4. Create a logo for buttons, t-shirts and decals that can be recognized 

and used often. 

5. Call your Neighborhood Services Division to post the meeting 

information in their Bi-Weekly Tidbits.  

6. Create a newsletter to handout or upload on your social media 

outlets 4-12 times a year with meeting times, upcoming events and 

contact information. Collaborate with other members to share the 

cost and assist in the design process. 

 

 

 

**See page 76 and 77 for Sample Flyer and Script for Publicity ** 
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By expanding the number of people that attend each meeting, bigger and 

better projects can be initiated that benefit the community. Before the first 

official meeting starts, be sure to work with all current/core members to 

help set-up the topic of discussion and how the meeting will run. Items 

necessary would be tables, chairs in sufficient number, a sign-in sheet 

(which will also help to obtain contact information and network), and a 

meeting outline.  

There are different sources that can be used for publicity that groups 
should take advantage of. Utilizing a good publicity network is important 
to make the community aware of the association’s activities and projects 
and helps keep members informed. Use a variety of methods or try some of 
these: 
 
News Releases/ Public Service Announcements 
News releases are used when you want give information about an event to 
the public; such as a neighborhood cleanup or election of officers. Public 
Service Announcements (PSA) can also be used when you want to 
announce an event. When writing a news release, keep the following in 
mind: 
 

 News releases should be one typewritten, double-spaced page 

 Your first paragraph should include who, what, when and where 

 The next paragraphs should provide details and background 

 Include information for a contact person: name and phone number 

 Include a “release date” and “do not use after” date 

 Send a copy of the news release at least two weeks ahead of time 
 
When writing a PSA, follow the same format as a news release; except for 
the following: 
 

 PSAs are shorter than news releases; maybe only a paragraph 

 When sending to a radio station, be sure it can be read in 30 seconds 
(7 or 8 lines) and attach details on a separate sheet 

 When sending a PSA to a large newspaper, find out what section 
would give your PSA the best exposure and send to the section editor 
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Business Cards  

Business contact cards are inexpensive, customizable and a great way to 

give contact information quickly: 

 Along with your full name, include all forms of contact: address, 

phone number email and webpage 

 
Internet Web Site 
Many people have access to the Internet, so this is a great place for 
Neighborhood Associations to publicize events. You can build a homepage 
for the association and post current issues, an association calendar and an 
e-mail address so the association can be contacted. The Internet is a great 
way to distribute information and associations should definitely take 
advantage of it. 
 
Flyers 
Flyers can be used for any activity, project or goal. Some tips to keep in 
mind when designing a flyer are: 

 Keep wording bold and big enough to see from a distance. 

 Use colorful paper that catches the eye. 

 When choosing pictures use high contrast so they are visible even in 
black and white color scheme.  

 Copy from an original rather than printing each one as an original to 
speed the printing process. 

 Post flyers in markets, Laundromats, schools, stores or any other 
place frequently visited by the audience you are trying to reach. 

 
Posters and Lawn Signs 
Making large posters and lawn signs can be effective when using these tips: 

 Use large pieces of cardboard or poster board.  

 Use clear enamel paint or packing tape to create a rainproof sign. 

 Keep the message brief and artwork to a minimum. 

 Place signs at busy streets to maximize visibility. 
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T-shirts and Logos 

Look online for custom t-shirt companies. A custom logo can also be 

created and used on your association’s flyers, posters, website and more. 

 Buying custom shirts is expensive but gets more attention than flyers 

 Shirts will bring your association closer together as they represent 

who you are and give members a sense of pride. 

 When choosing the t-shirt materials, keep your local climate in mind. 

 Buying in bulk often lowers the cost per unit exponentially. 

 T-shirt sales can create revenue, but do not overcharge. 

 

Newsletter 

A monthly or quarterly newsletter can be an effective tool to communicate 

with neighbors and members. A newsletter allows detailed descriptions of 

current/upcoming events, member recognition and relevant articles for the 

community to read.  

 

 Use a skilled team to collaborate and improve each newsletter. 

 Provide an invitation page in each article to increase membership. 

 Newsletters cab generate revenue and help pay for printing costs if a 

small fee is charged for advertising within the association’s newsletter 

 Newsletters can be sent via e-mail, posted at local businesses, sent 

through mail and handed out after meetings. 

 If you decide to mail the newsletter, contact the U.S. Post Office 

regarding a bulk mail permit, which can lower the cost of shipping.   
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Fundraising and Grants 

Neighborhood Associations need to raise funds for regular operations, 

special events and projects. The ways that a group raises funds are limited 

only by the members’ imagination. Funds can be raised by the group itself, 

privately donated or received from private and government grants. A fund-

raising committee should be appointed to prepare a budget and to oversee 

projects. Often, people who are well known and liked in the community are 

successful project leaders; as members will already be willing to work 

closely with them. This person should also have a thorough list of contacts 

in your local business area. Most importantly, the person should have the 

time to dedicate for the fundraising. Here are some examples of 

fundraising that has worked well for other Neighborhood Associations: 

 

I. Rummage / Garage Sales 

This fundraiser is a simple event to have. It will have a large variety of items 

since several different group members can donate items. 

     1. Form a committee of people responsible for the event. 

     2. Saturdays and Sundays are the best days to hold the sale. Have the   

 sale in the garage of someone who lives on a corner or near a main 

 street. 

     3. Decide beforehand what percentage of the profits will go to the 

 association and to the individuals who gave items for the sale. 

     4. Try to have a good variety of items. Televisions, dinette sets, dressers 

 and beds draw great crowds. Keep junk items to a minimum. Include 

 knick-knacks, glassware, dolls and children’s clothes. 

     5. Advertise with cardboard signs.  

 

In California, you are permitted to have up to three garage sales per year at 

the property where the sale operator resides and the sale may not exceed 

two consecutive days in length. An advertising sing for the garage sale can 

only be placed on your property and cannot exceed a total of 12 square 

feet. If you can, invest in an ad in the local paper or post to the bi-weekly 

tidbits for any upcoming event. 
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II. Raffle 

Raffles are successful if plenty of tickets are sold and the prizes are either 

donated or acquired inexpensively. Good sources of donated prizes are 

local merchants or group members. If prizes need to be purchased, your 

profits will diminish greatly. 

     1. Keep costs down by mimeographing tickets. Use a maximum number

 of people to sell tickets. 

     2. Keep track of persons selling tickets. Allow plenty of time for tickets to 

 be sold. Ticket prices should not exceed $.50 or $1.00, unless the 

 prizes are excellent. 

NOTE: You do not need a permit to sell raffle tickets if you are non-profit. 

Do not pay any of the helpers and do not sell more than $5,000 worth of 

tickets. 

 

III. Local Merchants 

Many local merchants will readily help a neighborhood group with either 

merchandise or a cash contribution. Assess merchants according to the size 

of their business. Remember these points when soliciting for contributions: 

 A good customer is the best person to approach a merchant. 

 Do not solicit a merchant at the beginning or the end of the business 

day or during peak business hours and be very respectful. 

 Bring a letter from your organization (preferably on letterhead) 

introducing you as the member who is authorized to solicit 

contributions and what the contribution will be used for. 

 

IV. Dues and Donations 

Many organizations have membership dues to help pay for some of the 

activities and common costs of running an organization; such as paper, 

copying, etc. As membership increases and becomes more involved in 

association events, having dues will not necessarily be a hardship for some 

members because they will want to help out. However, paying mandatory 

dues should be avoided or will turn some of the community away. 
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V. Government Funding 

There are a few federally funded programs available to non-profit groups. 

Grants.gov is a good place to start. They can also assist you to find other 

grant agencies and have a large number of grants available. Just keep in 

mind some will only award grants to non-profit organizations.  

 

VI. Community Development Block Grant 

On the local level, the Community Development Department serves as a 

conduit for Department of Housing and Urban Development Funds. Funds 

must be used for low- to mid-income persons, but any group can apply. 

For a list of eligible activities, contact the California Department at                

(916) 440-1357 

 

For more information, check out the Association of Fundraising 

Professionals California Capitol Chapter at www.afpccc.org and the Internet 

Chamber of Commerce at www.icc.org. 

 

 

 

Aerial shot of Downtown Sacramento 
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